
TWINS INCREASE FINANCIAL CONTRIBUTION TO TARGET FIELD  

 
The Twins additional investments helped pay for the Budweiser Roof Deck.  
At the March meeting of the Minnesota Ballpark Authority (MBA), Dave St. Peter and Jerry Bell of the 
Minnesota Twins announced an additional $10 million investment from the team to improve Target Field and 
enhance the overall fan experience. 
The Twins contribution to the project now stands at $195 million, $65 million more than what was outlined in 
the 2006 Ballpark Legislation. 
Bell said that the contributions have been earmarked for a variety of uses but have been primarily focused 
on enhancements to the overall fan experience, ballpark design, architecture and sustainability. 
Here’s how the incremental project funds were spent: 
 
$15 million – Infrastructure 
$22.5 million – Architectural enhancements 
    •    The Roof Canopy and Soffit 
    •    Minnesota Kasota Stone inside and outside the ballpark 
    •    LEED  

 
The Twins spent an additional $4.5 million to enhance Target Plaza.  
Certification 
$4.5 million – Target Plaza 
$17 million – Fan experience and enhancements 
    •    Added restrooms 
    •    Budweiser Roof Deck 
    •    Radiant Heat 
    •    Technology upgrades (audio, broadcast, fiber optics) 
    •    Incremental retail spaces, enhanced finishes and seat upgrades 
    •    Iconic team signage 
    •    Internet Protocol Television (IPTV) System throughout the ballpark, including additional televisions and 
hardware 
    •    Upgraded ballpark artwork 
    •    Building sustainability 
$6 million – Enhanced furnishings and finishes of public and premium seating areas 
 


